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Consumer demand for eco-friendly products increases each day. Nearly 90% of Gen X
consumers are willing to spend an extra 10% or more for sustainable products according

to Insiderl. Needless to say, Gen Z and Millennials tend to be more eco-sensitive.

Sustainable investing has also increased from USD 6.5 trillion in 2006 to more than USD 100
trillion in 20202. The data tells us that awareness and demand for sustainability have been
significantly on the rise. Unsurprisingly, a kind of “x-washing” has to step in when volumes or

values skyrocket. For the environmental claims, it is greenwashing.

Greenwashing occurs when a company, intentionally or inadvertently, makes unsubstantiated
and misleading statements about its sustainability profile or objectives. As stated in the
Sustainable Finance Roadmap, published by the European Securities and Markets Authority
(ESMA) on 10 February 2022, greenwashing is a misrepresentation, mislabeling, mis-selling and
/ or mis-pricing phenomenon. It misleads consumers and investors wishing to make

sustainability-conscious decisions.

! https://www.forbes.com/sites/gregpetro/2022/03/11/consumers-demand-sustainable-products-and-shopping-
formats/?sh=3df4e9e56a06
2 https://www.unpri.org/pri/about-the-pri
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Thus, tackling Greenwashing has become an important agenda for regulators and institutions:

(i)

(i)
(iii)
(iv)
v)

the European Commission has asked the European Supervisory Authorities (ESAs)
for inputs on greenwashing risks and the supervision of sustainable finance
policies3;

ESMA declared that it is one of the three priorities of ESMA for sustainable finance
work in the period of 2022-2024%;

the Competition and Markets Authority of the United Kingdom released its Green
Claims Code to ensure that green claims of companies are not misleading5;

The U.S. Securities and Exchange Commission launched the Climate and ESG Task
Force to identify ESG-related misconduct?;

The World Federation of Advertisers published a Global Guidance on Environmental
Claims.

Although there is no specific regulation under Turkish Law in respect of greenwashing, Article

61 of Consumer Protection Law stipulates that the advertisements cannot intentionally

mislead consumers or take advantage of their lack of experience and knowledge. Accordingly,
in the decision? of the Board of Advertisement dated 9 November 2021, it was decided that the

advertisement of a diaper brand be banned due to a misleading statement giving the

impression that it is a completely renewable product.

We expect to see more action from the regulators around the globe for avoiding greenwashing

and reaching the climate goals of COP26.

3https://www.esma.europa.eu/sites/default/files/library/cover letter esa_request on_greenwashing_monitoring_and_s
upervision.pdf

4 https://www.esma.europa.eu/sites/default/files/library/esma30-379-1051 sustainable_finance roadmap.pdf

3 https://www.gov.uk/government/publications/green-claims-code-making-environmental-claims

¢ https://www.sec.gov/spotlight/enforcement-task-force-focused-climate-esg-issues

7 https://ticaret.gov.tr/data/5d1¢9edd13b87615344cd4c8/315%20RK %20Bas%C4%B 1n%20B%C3%BClteni.docx
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